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This information has been secured from sources we believe to be reliable, but we make no representations or warranties, expressed or implied, as to the accu-
racy of the information. References to square footage or age are approximate. Buyer must verify the information and bears all risk for any inaccuracies. Marcus 
& Millichap is a trademark of Marcus & Millichap Real Estate Investment Services, Inc. © 2022 Marcus & Millichap. All rights reserved. Activity ID: ZAD0670609

CONFIDENTIALITY AND DISCLAIMER

Exclusively Listed byThe information contained in the following Marketing Brochure is proprietary and strictly confidential. It is intended to be re-
viewed only by the party receiving it from Marcus & Millichap Real Estate Investment Services of Florida, Inc. (“Marcus & Milli-
chap”) and should not be made available to any other person or entity without the written consent of Marcus & Millichap. This 
Marketing Brochure has been prepared to provide summary, unverified information to prospective purchasers, and to establish 
only a preliminary level of interest in the subject property. The information contained herein is not a substitute for a thorough 
due diligence investigation. Marcus & Millichap has not made any investigation, and makes no warranty or representation, 
with respect to the income or expenses for the subject property, the future projected financial performance of the property, 
the size and square footage of the property and improvements, the presence or absence of contaminating substances, PCB’s 
or asbestos, the compliance with State and Federal regulations, the physical condition of the improvements thereon, or the 
financial condition or business prospects of any tenant, or any tenant’s plans or intentions to continue its occupancy of the sub-
ject property. The information contained in this Marketing Brochure has been obtained from sources we believe to be reliable; 
however, Marcus & Millichap has not verified, and will not verify, any of the information contained herein, nor has Marcus & 
Millichap conducted any investigation regarding these matters and makes no warranty or representation whatsoever regarding 
the accuracy or completeness of the information provided. All potential buyers must take appropriate measures to verify all of 
the information set forth herein.

NON-ENDORSEMENT NOTICE
Marcus & Millichap Real Estate Investment Services, Inc. is not affiliated with, sponsored by, or endorsed by any commercial 
tenant or lessee identified in this marketing package. The presence of any corporation’s logo or name is not intended to in-
dicate or imply affiliation with, or sponsorship or endorsement by, said corporation of M&M, its affiliates or subsidiaries, or any 
agent, product, service, or commercial listing of M&M, and is solely included for the purpose of providing tenant lessee informa-
tion about this listing to prospective customers.

Marcus & Millichap is not affiliated with, sponsored by, or endorsed by any commercial tenant or lessee identified in this mar-
keting package. The presence of any corporation’s logo or name is not intended to indicate or imply affiliation with, or spon-
sorship or endorsement by, said corporation of Marcus & Millichap, its affiliates or subsidiaries, or any agent, product, service, 
or commercial listing of Marcus & Millichap, and is solely included for the purpose of providing tenant lessee information about 
this listing to prospective customers.

ALL PROPERTY SHOWINGS ARE BY APPOINTMENT ONLY. PLEASE CONSULT YOUR MARCUS & MILLICHAP AGENT FOR MORE DETAILS.

SPECIAL COVID-19 NOTICE
All potential buyers are strongly advised to take advantage of their opportunities and obligations to conduct thorough due dil-
igence and seek expert opinions as they may deem necessary, especially given the unpredictable changes resulting from the 
continuing COVID-19 pandemic. Marcus & Millichap has not been retained to perform, and cannot conduct, due diligence on 
behalf of any prospective purchaser. Marcus & Millichap’s principal expertise is in marketing investment properties and acting 
as intermediaries between buyers and sellers. Marcus & Millichap and its investment professionals cannot and will not act as 
lawyers, accountants, contractors, or engineers. All potential buyers are admonished and advised to engage other profession-
als on legal issues, tax, regulatory, financial, and accounting matters, and for questions involving the property’s physical condi-
tion or financial outlook. Projections and pro forma financial statements are not guarantees and, given the potential volatility 
created by COVID-19, all potential buyers should be comfortable with and rely solely on their own projections, analyses, and 
decision-making.)

Dominic Sulo
Senior Vice President Investments
CHICAGO OAKBROOK
Tel:  (630) 570-2171
DSulo@marcusmillichap.com 
License:  IL 475.134920

Ryan Nee
Fort Lauderdale, FL
Tel: (954) 245-3400
License: BK3154667

Broker of Record
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STNL DISCLAIMER

Marcus & Millichap hereby advises all prospective purchasers of Single Tenant Net Leased property as follows:

The information contained in this Marketing Brochure has been obtained from sources we believe to be reliable. However, Marcus & Millichap has not and will not verify any 
of this information, nor has Marcus & Millichap conducted any investigation regarding these matters. Marcus & Millichap makes no guarantee, warranty or representation 
whatsoever about the accuracy or completeness of any information provided.

As the Buyer of a single tenant property, it is the Buyer’s responsibility to independently confirm the accuracy and completeness of all material information before completing 
any purchase. This Marketing Brochure is not a substitute for your thorough due diligence investigation of this investment opportunity. Marcus & Millichap expressly denies any 
obligation to conduct a due diligence examination of this Property for Buyer.

Any projections, opinions, assumptions or estimates used in this Marketing Brochure are for example only and do not represent the current or future performance of this prop-
erty. The value of a single tenant property to you depends on factors that should be evaluated by you and your tax, financial and legal advisors.

Buyer and Buyer’s tax, financial, legal, and construction advisors should conduct a careful, independent investigation of any single tenant property to determine to your 
satisfaction with the suitability of the property for your needs.

Like all real estate investments, this investment carries significant risks. Buyer and Buyer’s legal and financial advisors must request and carefully review all legal and financial 
documents related to the property and tenant. While the tenant’s past performance at this or other locations is an important consideration, it is not a guarantee of future 
success. Similarly, the lease rate for some properties, including newly-constructed facilities or newly-acquired locations, may be set based on a tenant’s projected sales 
with little or no record of actual performance, or comparable rents for the area. Returns are not guaranteed; the tenant and any guarantors may fail to pay the lease rent 
or property taxes, or may fail to comply with other material terms of the lease; cash flow may be interrupted in part or in whole due to market, economic, environmental or 
other conditions. Regardless of tenant history and lease guarantees, Buyer is responsible for conducting his/her own investigation of all matters affecting the intrinsic value of 
the property and the value of any long-term lease, including the likelihood of locating a replacement tenant if the current tenant should default or abandon the property, 
and the lease terms that Buyer may be able to negotiate with a potential replacement tenant considering the location of the property, and Buyer’s legal ability to make 
alternate use of the property.

By accepting this Marketing Brochure you agree to release Marcus & Millichap Real Estate Investment Services and hold it harmless from any kind of claim, cost, expense, 
or liability arising out of your investigation and/or purchase of this single tenant property.
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THE OFFERING

O2B KIDS!
1821 Town Center Blvd
Fleming Island, FL 32003

FINANCIAL SUMMARY

Price $4,372,000

Cap Rate 6.00%

Net Operating Income $262,316

Building Sq Ft 24,000 Sq Ft

Year Built|Renovated 2006|2018

Lot Size +/- 1.24 Acres

LEASE SUMMARY

Lease Type Absolute Net

Tenant O2B Kids 7, LLC

Guarantor Corporate 

Structure and Foundation Tenant Responsible

Primary Term 15 Year

Lease Commencement Date 9/28/2018

Rent Commencement Date 9/28/2018

Lease Expiration Date 3/31/2036

Term Remaining 13+ Years

Rental Increases Yes

Renewal Options Three, Five-Year

OPERATING DATA

Lease Years Lease Dates Annual Rent

5 10/1/2022 - 9/30/2023 $262,316

6 10/1/2023 - 9/30/2024 $265,595

7 10/1/2024 - 9/30/2025 $268,915

8 10/1/2025 - 9/30/2026 $272,276

9 10/1/2026 - 9/30/2027 $275,680

10 10/1/2027 - 9/30/2028 $279,126

11 10/1/2028 - 9/30/2029 $282,615

12 10/1/2029 - 9/30/2030 $286,148

13 10/1/2030 - 9/30/2031 $289,724

14 10/1/2031 - 9/30/2032 $293,346

15 10/1/2032 - 9/30/2033 $297,013

16 10/1/2033 - 9/30/2034 $300,725

17 10/1/2034 - 9/30/2035 $304,484

18 10/1/2035 - 3/31/2036 $154,145

Options Lease Dates Cap Rate

18-22 (Option 1) 4/1/2036 - 3/31/2040 $312,144

23-27 (Option 2) 4/1/2040 - 3/31/2045 $332,147

28-32 (Option 3) 4/1/2045 - 3/31/2050 $353,432

Base Rent $262,316

Net Operating Income $262,316

Total Return 6.00%|$262,316
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HIGHLIGHTS

13+ Years Remaining on a 18-Year Lease 
O2B Kids! signed a new 18-year lease at the subject property 
in 2018. The lease has zero landlord responsibilities and bodes 
1.25% annual increases in rent. In addition to the 18-year base 
lease term, the tenant has three, five-year option to renew with 
the same rent increase structure annually.

O2B Kids! (35+ Locations) – Top 20 Corporate Operator
O2B Kids! is one of the Top 20 Corporate Child Care Companies 
in the country. O2B Kids! is a place that opens minds, improves 
self-confidence, develops social skills, and strengthens bodies. 
O2B Kids! helps children discover hidden talents and promotes 
a passion for discovery. O2B Kids! currently operates 35+ loca-
tions across two states.

Located in Jacksonville, Florida MSA
The Jacksonville metro is in the northeastern corner of Florida, 
just south of the Georgia border. It is composed of five coun-
ties: Duval, Clay, St. Johns, Nassau and Baker, with the Atlantic 
Ocean providing its eastern border. Jacksonville’s access to 
road, rail, sea and air transportation has made it an intermodal 
hub for the Southeast. In past decades, the metro’s population 
growth has outpaced that of the nation; a trend that is project-
ed to continue over the next five years.

Demand for Child Care Remains Extremely Strong 
The early education and daycare segment dominated the 
U.S. child care market and accounted for the largest revenue 
share in 2019. This is owing to an increasing number of daycare 
and early education centers in the country. The demand for 
early education is growing rapidly as around 1.4 million and 
3.7 million students were enrolled in prekindergarten and kin-
dergarten respectively in 2019. The key factors driving the U.S. 
child care market growth include increasing government fund-
ing for childcare, rising demand for daycare centers; and an 
in-crease in the number of women employment.
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SITE PLAN

SITE PLAN KEY

Parcel Outline

Building Sq Ft 24,000 Sq Ft

Lot Size +/- 1.24 Acres
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TENANT OVERVIEW

We exist to help parents grow happy, successful kids. O2B Kids is a place that opens minds, improves self-confidence, develops social skills, and strengthens bodies. O2B Kids 
helps children discover hidden talents and promotes a passion for discovery. Friendships are developed and life lessons are learned. O2B Kids encourages kids to try new 
things and teaches a respect for people, property and ideas.

In the year 1992, two best friends, Andy Sherrard and Danny Stevens, embarked on a one-year journey around the world in search of adventure and excitement...and the 
meaning of life! During their travels, across oceans and continents, the pair discovered that even at the ripe old age of 25 they were living everyday “learning through play.” 
The concept sparked in each of them a deep interest in education...and they excitedly returned home to the swamps of Gainesville, Florida to begin planning the ultimate 
learning environment for kids.

The simple goal of this “new learning playground” was to help children find undiscovered passions, develop important life-skills, make new friends and experience daily 
laughter on their way to becoming responsible, respectful citizens of our world! No ordinary environment would do. An education “SuperCenter” would be needed; com-
bining a magical play village for unscripted funanigans together with an organized calendar of daily classes, from the arts and sciences to fitness and fun, for specific skill 
development. 

In 1998, the two dreamers saw their vision realized, with the opening of the very first 34,000-square foot O2B Kids SuperCenter. It was a grand celebration with over 1,000 O2B 
Kids members discovering the original concept of “learning through play.” 

With the help of generous investors and a dedicated staff, O2B Kids grew...and grew...and grew. We look forward to putting an ever-growing number of children and com-
munities on the path to their very own “…happily ever after.”

No. of Locations: Year Founded: Headquarters: Website:

35+ 1998 Gainesville, FL https://www.o2bkids.com
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2022 | TOP 20 CORPORATE CHILD CARE COMPANIES

ORGANIZATION HEADQUARTERS CAPACITY (EST.) # OF CENTERS (EST.)

1 KinderCare Learning Centers Portland, OR 194,000 1,480

2 Learning Care Group Novi, MI 150,000 1,004

3 Bright Horizons Watertown, MA 114,000 1,011

4 Childcare Network Austin, TX 45,000 266

5 Cadence Education Scottsdale, AZ 43,586 254

6 Spring Education Group Campbell, CA 39,488 182

7 The Learning Experience* Deerfield Beach, FL 39,038 220

8 Crème de la Crème Greenwood Village, CO 18,300 47

9 The Sunshine House Greenville, SC 17,000 128

10 Endeavor Schools Miami, FL 15,000 73

11 New Horizon Academy Plymouth, MN 13,425 91

12 Children of America Delray Beach, FL 11,285 61

13 Early Learning Academies McLean, VA 10,500 61

14 Big Blue Marble Academy Auburn, AL 8,351 48

15 Brightside Academy Pittsburgh, PA 6,157 33

16 The Nest Schools Boca Raton, FL 6,100 36

17 O2B Kids Gainesville, FL 5,669 24

18 Acelero Learning New York, NY 5,634 52

19 The Gardner School Franklin, TN 4,980 26

20 Stepping Stone School Austin, TX 4,292 19

Based on data supplied by the organizations. Data on capacity is total licensed capacity as of January 1, 2022
*Data from January 2020 report
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WHY BUY A CHILD CARE CENTER
Competitive Landscape

The U.S. childcare services industry includes about 54,000 commercial facilities with combined annual revenue of $25 billion, plus about 21,000 facilities run by nonprofit orga-
nizations with combined annual revenue of about $13 billion. In 2017, 65% of mothers with children under the age of six participated in the workforce in the U.S., according 
to the Bureau of Labor Statistics.

Demand is driven primarily by growth in the youth population, and secondarily by employment and income. Recognition of the importance of early education is also driving 
demand for high-quality care. The profitability of individual child care facilities depends on good marketing, reputation, and efficient operations, as well as how saturated 
the local market is. Large companies have economies of scale in advertising and administration. Smaller companies can compete effectively in local markets by owning 
convenient locations.

Source: https://www.sbdcnet.org/small-business-research-reports/daycare-business 
              http://www.hoovers.com

Child Care Market Size

The global market for child care reached a value of nearly $339.1 billion in 2018, having grown at a compound annual growth rate (CAGR) of 8.3% since 2014, and is expect-
ed to grow at a CAGR of 11.3% to nearly $520.4 billion by 2022.

Growth in the historic period resulted from economic growth in emerging markets, the rise in awareness of the benefits of early learning, government funding in developed 
nations towards child care costs and an increase in the number of families with both parents working. Going forward, government initiatives to support child care, rising 
corporate profits which enable companies to spend more on social benefits to employees, and awareness of the benefits of early-life education due to rising internet pen-
etration, will drive growth. 

Child Care Market Drivers

The key driver of the child care market include:

Increase in Two Working Parent Families – An increase in the numbers of families where both parents are employed and a steady change in gender roles occurred in the his-
toric period. For instance, the proportion of families with both parents working in the USA increased from 46% in 2015 to 61.9% in 2017. Improved incomes and the illegality and 
stress burden of leaving children at home alone led working parents to enroll their children at child care centers or provide other child care, benefitting the child care market.

Source: https://www.thebusinessresearchcompany.com/report/child-care-market

8.4 million children in the U.S. have two 
working parents (Child CareAware of 
America, 2016), and the demand for 
high-quality preschools and childcare 
is increasing

Children’s daycare services made a 
total of $48.9 billion in revenue in 2017 
and are projected to earn $52.5 billion 
by 2021 (Diment, 2016)

Although nearly 15 million children 
under the age of six require childcare 
(Child Care Aware of America, 2016), 
which is consistent with previous years, 
indicators show the demand for pre-
schools and childcare will increase

Industry-wide sales grew by over 6% 
between 2008 and 2012, in contrast to 
a national dip of 5% during 2009
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WHY BUY A CHILD CARE CENTER
Demand for Child Care

The U.S. child care market size was valued at $54.3 billion in 2019 and is expected to expand at a compound annual growth rate (CAGR) of 3.9% from 2020 to 2027. The 
increase in the number of working parents and the subsequent demand for child care are factors that are expected to drive the market in the coming years. A survey con-
ducted by the Center for American Progress reported that around 2.0 million parents had to make career sacrifices due to the childcare-related problems in 2016. There is 
a rise in awareness regarding the link between economic growth, parental employment, and access to child care, which is expected to increase the availability of child 
care centers at affordable prices.

The early education and daycare segment dominated the U.S. child care market and accounted for the largest revenue share in 2019. This is owing to an increasing number 
of daycare and early education centers in the country. The demand for early education is growing rapidly as around 1.4 million and 3.7 million students were enrolled in 
prekindergarten and kindergarten respectively in 2019.

The key factors driving the U.S. child care market growth include increasing government funding for childcare, rising demand for daycare centers; and an increase in the 
number of women employment.

Source: https://eflyer.kidder.com/kidder_mathews/team_oleary_liddell/files/Sample_U_S_Child_Care_Market_Analysis_and_Segment_Forecasts_to_2027.pdf

US CHILD CARE MARKET SIZE, BY TYPE, 2016-2017 (USD BILLION)

2016 2017 2018 2019 2020 2021 2022 2023 2024 2025 2026 2027

Early Care Early Education & Daycare Backup Care Others
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PROPERTY PHOTOS



12 O2B KIDS! | Fleming Island, FL (Jacksonville MSA)

AERIAL - NORTHWEST

31,845 CPD
CR 220

Subject 
Property

Town Center Blvd

MCDONALD’S

WALGREENS

E West Pkwy



13 O2B KIDS! | Fleming Island, FL (Jacksonville MSA)

AERIAL - NORTH

31,845 CPD
CR 220

Subject 
Property

Town Center Blvd

WALGREENS

MCDONALD’S

E West Pkwy



14 O2B KIDS! | Fleming Island, FL (Jacksonville MSA)

AERIAL - EAST

Town Center Blvd

Subject 
Property

E West Pkwy

RM PATERSON
ELEMENTARY SCHOOL
1,061 Students Station at 

Fleming Island
180 Units



15 O2B KIDS! | Fleming Island, FL (Jacksonville MSA)
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LOCATION OVERVIEW

20.4 MILES
SOUTH OF

JACKSONVILLE, FL

32.7 MILES
JACKSONVILLE 

INTERNATIONAL AIRPORT

27.5 MILES
ST. AUGUSTINE

PREMIUM OUTLETS

25.3 MILES
JACKSONVILLE

UNIVERSITY

JACKSONVILLE UNIVERSITY

FLEMING ISLAND
While island life is famously know for its laid back attitude, Fleming Island can claim some of that 
notion.

Fleming Island, the gem of Clay County, is a growing family-based community. About 21 miles 
south of Jacksonville, the island is not as busy or congested as Jacksonville, though it has a vibrant 
and expanding downtown. You’ll find many restaurants, stores and bars in the area. Fleming Island 
also has a gorgeous backyard, surrounded by lush trees and beautiful water.

Fleming Island is located in North Central Florida. The island’s location is ideal for small city outings 
to big city nightlife.

JACKSONVILLE
Perfectly located positioned along the Atlantic Ocean in northeast Florida, is a natural paradise 
for visitors looking for an affordable yet luxurious destination. Just a quick trip away from most of 
the southeast and on the intersection of Interstate 95 and Interstate 10. Enjoy 22 miles of beaches, 
extensive park system, world-class fishing, historic neighborhoods, eclectic museums, vibrant street 
arts scene, creative coastal cuisine, delicious craft beer and so much more.

Jacksonville’s history, arts and cultural community shines bright with stand-out museums, boutique 
galleries, and performing arts galore. Experience a unique blend of festivals, live music, art events, 
and exhibitions. The Sports Complex in downtown Jacksonville is home to TIAA Bank Field, voted 
one of the Top Fan Experiences in the NFL with two swimming pools, cabanas, live DJs, VIP Suites, 
and great food options. 121 Financial Ballpark and the VyStar Veterans Memorial Arena are the 
two other premier sporting venues in the city.

Source: https://visitflemingisland.com/, https://www.visitjacksonville.com/, https://www.visitflorida.com/
places-to-go/northeast/jacksonville/

VYSTAR VETERANS MEMORIAL ARENAEAGLE LANDING GOLF CLUB

https://visitflemingisland.com/
https://www.visitjacksonville.com/
https://www.visitflorida.com/places-to-go/northeast/jacksonville/
https://www.visitflorida.com/places-to-go/northeast/jacksonville/
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LOCATION OVERVIEW

JACKSONVILLE
The Jacksonville metro is in the northeastern corner of Florida, just south of the Georgia border. It is composed of five counties: Duval, Clay, St. Johns, Nassau and Baker, with 
the Atlantic Ocean providing its eastern border. Jacksonville’s access to road, rail, sea and air transportation has made it an intermodal hub for the Southeast. JAXPORT is 
one of the largest ports in the region and is equipped to handle cargo, as well as cruise ships and the local ferry service. Naval Air Station Jacksonville and Naval Station 
Mayport contribute to a strong military presence in the market. The metro houses 1.6 million people, and with over 925,000 residents, Jacksonville is by far the largest city in 
the metro. No other city in the market contains more than 40,000 citizens. 

QUALITY OF LIFE
The Jacksonville area offers many recreational events and cultural opportunities. 
Jacksonville’s beach communities consist of Atlantic Beach, Neptune Beach and 
Jacksonville Beach along 50 miles of shoreline, offering sport fishing, boating and 
water sport activities. 

The area is home to World Golf Village and the World Golf Hall of Fame. The Asso-
ciation of Tennis Professionals is also based in the area. Sports teams include the 
Jacksonville Jumbo Shrimp, a minor league baseball team, and the Jacksonville 
Jaguars of the NFL. TIAA Bank Field hosts the TaxSlayer Gator Bowl and the annu-
al matchup between Florida and Georgia. Cultural opportunities and museums 
abound throughout the metro. 

Business Attraction
A lower cost of doing business than other nearby cities and a large, 
skilled labor pool help draw relocating and expanding companies to 
the region.

Strong Population Growth
In past decades, the metro’s population growth has outpaced that 
of the nation; a trend that is projected to continue over the next five 
years. 

Deepwater Port
Cargo activity through JAXPORT provides $31 billion in annual econom-
ic impact to the metro and generates 138,500 jobs in Florida.
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LOCATION OVERVIEW

TOP EMPLOYERS

EMPLOYER EMPLOYEES INDUSTRY

Naval Air Station Jacksonville 20,000 Military

Mayo Clinic 7,800 Health Care

Naval Station Mayport 9,580 Military

Blue Cross Blue Shield 6,500 Health Insurance

CSX Corp. 25,000 (Nationwide) Transportation

Baptist Health 12,000 Health Care

Citibank 4,000 Financial services

UF Health 30,000 Health Care

JPMorgan Chase 14,000 Financial services

Bank of America Corp. 213,000 (Globally) Financial services

DEMOGRAPHICS
The metro is projected to add roughly 113,600 people through 2026, resulting in the 
formation of nearly 48,600 households.

A median home price of roughly $297,600 sits well below the national level and 
that of south Florida metros, allowing 65% of households to own their home.

Roughly 30% of people ages 25 and older hold a bachelor’s degree; among those 
residents, 10% have also earned a graduate or professional degree.

ECONOMY
Once rooted in its military bases, a commercial port, tourism and paper mills, the 
Jacksonville economy is diversifying.

The metro is home to three Fortune 500 companies: Fidelity National Information 
Services, Fidelity National Financial and CSX.

The city has developed a large financial services sector, led by Bank of America, 
Citibank, Deutsche Bank and Wells Fargo.

Jacksonville has an emerging industrial base in medical products research and 
manufacturing.
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CLICK TO VIEW IN BROWSER
N

DEMOGRAPHICS
POPULATION 1-MILE 3-MILE 5-MILE

2010 Population 6,125 31,058 71,286

2022 Population 6,840 34,558 80,040

2027 Population 7,048 35,612 83,006

HOUSEHOLDS 1-MILE 3-MILE 5-MILE

2010 Households 2,479 11,220 26,063

2022 Households 2,798 12,566 29,367

2027 Households 2,937 13,144 30,748

INCOME 1-MILE 3-MILE 5-MILE

Median Household Income $105,256 $106,803 $94,130

Per Capita Income $51,118 $47,204 $44,144

Average Household Income $124,967 $129,800 $120,171

POPULATION
In 2022, the population in your selected geography is 80,040. The population has 
changed by 40.17% since 2000. It is estimated that the population in your area will be 
83,006 five years from now, which represents a change of 3.71% from the current year. 
The current population is 49.09% male and 50.91% female. The median age of the pop-
ulation in your area is 44.1, compare this to the Entire US average which is 38.6. The 
population density in your area is 1,019.80 people per square mile.

HOUSEHOLDS
There are currently 29,367 households in your selected geography. The number of house-
holds has changed by 48.80% since 2000. It is estimated that the number of households 
in your area will be 30,748 five years from now, which represents a change of 4.70% from 
the current year. The average household size in your area is 2.71 persons.

INCOME
In 2022, the median household income for your selected geography is $94,130, com-
pare this to the Entire US average which is currently $66,422. The median household 
income for your area has changed by 52.42% since 2000. It is estimated that the median 
household income in your area will be $108,304 five years from now, which represents a 
change of 15.06% from the current year.

The current year per capita income in your area is $44,144, compare this to the Entire 
US average, which is $37,200. The current year average household income in your area 
is $120,171, compare this to the Entire US average which is $96,357.

EDUCATION
The highest level of 2022 educational attainment in your selected area is as follows: 
12.59% percent graduate degree, 24.17% percent bachelor’s degree, 12.51% percent 
associate degree, 24.04% percent some college, 22.27% percent high-school gradu-
ate, 2.84% percent some high school and 1.59% percent elementary.

The U.S. averages are 12.24% percent graduate degree, 19.74% percent bachelor’s de-
gree, 8.42% percent associate degree, 20.38% percent some college, 27.13% percent 
high-school graduate, 6.96% percent some high school and 5.13% percent elementary.

HOUSING
In 2000, there were 16,731 owner occupied housing units in your area and there were 
3,005 renter occupied housing units in your area. The median rent at the time was $695.

EMPLOYMENT
In 2022, there are 22,038 employees in your selected area, this is also known as the 
daytime population. The 2000 Census revealed that 71.90% of employees are em-
ployed in white-collar occupations in this geography, and 28.07% are employed in 
blue-collar occupations. In 2022, unemployment in this area is 2.63%. In 2000, the 
average time traveled to work was 33.4 minutes.

https://www.google.com/maps/place/O2B+Kids+Fleming+Island/@30.1099647,-81.8771342,9z/data=!4m5!3m4!1s0x0:0xea9485c9e8de117d!8m2!3d30.0971571!4d-81.7126213

