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CONFIDENTIALITY & DISCLAIMER

Exclusively Listed by:
Information contained in the following Marketing Brochure is proprietary and strictly confidential. It is intended to be reviewed only by the party receiving it from Marcus & Millichap

Dominic Sulo and should not be made available to any other person or entity without the written consent of Marcus & Millichap. This Marketing Brochure has been prepared to provide summary,
Senior Managing Director unverified information to prospective purchasers, and to establish only a preliminary level of interest in the subject property. The information contained herein is not a substitute for
CHICAGO OAKBROOK a thorough due diligence investigation. Marcus & Millichap has not made any investigation, and makes no warranty or representation, with respect to the income or expenses for the

subject property, the future projected financial performance of the property, the size and square footage of the property and improvements, the presence or absence of contaminating
Tel: (630) 570-2171 substances, PCB's or asbestos, the compliance with State and Federal regulations, the physical condition of the improvements thereon, or the financial condition or business prospects
DSulo@marcusmiIIichap.com of any tenant, or any tenant’s plans or intentions to continue its occupancy of the subject property. The information contained in this Marketing Brochure has been obtained from
License: IL 475134920 sources we believe to be reliable; however, Marcus & Millichap has not verified, and will not verify, any of the information contained herein, nor has Marcus & Millichap conducted any

investigation regarding these matters and makes no warranty or representation whatsoever regarding the accuracy or completeness of the information provided. All potential buyers
must take appropriate measures to verify all of the information set forth herein.

NON-ENDORSEMENT NOTICE

Marcus & Millichap is not affiliated with, sponsored by, or endorsed by any commercial tenant or lessee identified in this marketing package. The presence of any corporation’s logo
or name is not intended to indicate or imply affiliation with, or sponsorship or endorsement by, said corporation of Marcus & Millichap, its affiliates or subsidiaries, or any agent,
product, service, or commercial listing of Marcus & Millichap, and is solely included for the purpose of providing tenant lessee information about this listing to prospective customers.

ALL PROPERTY SHOWINGS ARE BY APPOINTMENT ONLY. PLEASE CONSULT YOUR MARCUS & MILLICHAP AGENT FOR MORE DETAILS.

SPECIAL COVID-19 NOTICE

All potential buyers are strongly advised to take advantage of their opportunities and obligations to conduct thorough due diligence and seek expert opinions as they may deem
necessary, especially given the unpredictable changes resulting from the continuing COVID-19 pandemic. Marcus & Millichap has not been retained to perform, and cannot conduct,
due diligence on behalf of any prospective purchaser. Marcus & Millichap’s principal expertise is in marketing investment properties and acting as intermediaries between buyers and
sellers. Marcus & Millichap and its investment professionals cannot and will not act as lawyers, accountants, contractors, or engineers. All potential buyers are admonished and advised
to engage other professionals on legal issues, tax, regulatory, financial, and accounting matters, and for questions involving the property’s physical condition or financial outlook.
Projections and pro forma financial statements are not guarantees and, given the potential volatility created by COVID-19, all potential buyers should be comfortable with and rely
solely on their own projections, analyses, and decision-making.)

MARCUS & MILLICHAP HEREBY ADVISES ALL PROSPECTIVE PURCHASERS OF SINGLE TENANT NET LEASED PROPERTY AS FOLLOWS:

The information contained in this Marketing Brochure has been obtained from sources we believe to be reliable. However, Marcus & Millichap has not and will not verify any of this
information, nor has Marcus & Millichap conducted any investigation regarding these matters. Marcus & Millichap makes no guarantee, warranty or representation whatsoever about
the accuracy or completeness of any information provided.

As the Buyer of a single tenant property, it is the Buyer’s responsibility to independently confirm the accuracy and completeness of all material information before completing any
purchase. This Marketing Brochure is not a substitute for your thorough due diligence investigation of this investment opportunity. Marcus & Millichap expressly denies any obligation
to conduct a due diligence examination of this Property for Buyer.

Any projections, opinions, assumptions or estimates used in this Marketing Brochure are for example only and do not represent the current or future performance of this property.
The value of a single tenant property to you depends on factors that should be evaluated by you and your tax, financial and legal advisors.
Buyer and Buyer’s tax, financial, legal, and construction advisors should conduct a careful, independent investigation of any single tenant property to determine to your satisfaction
with the suitability of the property for your needs.

Broker of Record:

JOdy McKibben Like all real estate investments, this investment carries significant risks. Buyer and Buyer’s legal and financial advisors must request and carefully review all legal and financial docu-
ments related to the property and tenant. While the tenant’s past performance at this or other locations is an important consideration, it is not a guarantee of future success. Similarly,

Reglonal Manager the lease rate for some properties, including newly-constructed facilities or newly-acquired locations, may be set based on a tenant’s projected sales with little or no record of actual

License: 307629 performance, or comparable rents for the area. Returns are not guaranteed; the tenant and any guarantors may fail to pay the lease rent or property taxes, or may fail to comply with
other material terms of the lease; cash flow may be interrupted in part or in whole due to market, economic, environmental or other conditions. Regardless of tenant history and lease
Marcus & MI”IChaP guarantees, Buyer is responsible for conducting his/her own investigation of all matters affecting the intrinsic value of the property and the value of any long-term lease, including
the likelihood of locating a replacement tenant if the current tenant should default or abandon the property, and the lease terms that Buyer may be able to negotiate with a potential
Oakbrook, IL replacement tenant considering the location of the property, and Buyer’s legal ability to make alternate use of the property.

1 Mid America Plaza #200 By accepting this Marketing Brochure you agree to release Marcus & Millichap Real Estate Investment Services and hold it harmless from any kind of claim, cost, expense, or
Oakbrook Terrace, IL 60181 liability arising out of your investigation and/or purchase of this single tenant property.

P: +1 630-570-2200

This information has been secured from sources we believe to be reliable, but we make no representations or warranties, express or implied, as to the accuracy
2 | THE LEARNING ZONE - SPRING HILL, TN (NASHVILLE MSA) ofthe inf?rma*rior'n. References to square fqofage or age are approximate. Buyer must verify the informatioln and bear's all risk for any in:ar:curacies. Marcus &
Millichap is a service mark of Marcus & Millichap Real Estate Investment Services, Inc. © 2026 Marcus & Millichap. All rights reserved. Activity ID: ZAH0670125



OFFERING SUMMARY

PROPERTY ADDRESS

The Learning Zone
216 Town Center Parkway
Spring Hill, TN 37174

OFFERING SUMMARY

Price:

Cap Rate:

Net Operating Income:
Building Square Footage:
Year Built:

Lot Size:

LEASE SUMMARY

Tenant:

Guaranty:

Lease Execution:

Rent Commencement:
Lease Expiration:
Lease Term Remaining:
Lease Type:

Roof and Structure:
Rental Increases:
Renewal Options:

Right of First Refusal:

$7,718,000
6.75%
$520,935
13,718 Sq Ft
2024

+/- 2.67 Acres

DTD MIDTN, Inc.

Corporate + High Net Worth Personal
10/28/2021

1/15/2024

1/31/2039

12+ Years

Absolute Net

Tenant Responsible

2.00% Annually

Three, Five-Year

72 Hours of Tenant’s Receipt
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OPERATING DATA

Year Start Date End Date Annual Rent Cap Rate

3 2/1/2026 1/31/2027 $520,935 6.75%
4 2/1/2027 1/31/2028 $531,354 6.88%
5 2/1/2028 1/31/2029 $541,981 7.02%
6 2/1/2029 1/31/2030 $552,820 716%
7 2/1/2030 1/31/2031 $563,877 7.31%
8 2/1/2031 1/31/2032 $575,154 7.45%
9 2/1/2032 1/31/2033 $586,657 7.60%
10 2/1/2033 1/31/2034 $598,391 7.75%
1 2/1/2034 1/31/2035 $610,358 791%
12 2/1/2035 1/31/2036 $622,566 8.07%
13 2/1/2036 1/31/2037 $635,017 8.23%
14 2/1/2037 1/31/2038 $647,717 8.39%
15 2/1/2038 1/31/2039 $660,672 8.56%

16-20 (Option 1) 2/1/2039 1/31/2044 Market

21-25 (Option 2) 2/1/2044 1/31/2049 Market

26-30 (Option 3) 2/1/2049 1/31/2054 Market



INVESTMENT HIGHLIGHTS

. 12+ Years Remaining with 2.00% Annval Increases
- The Learning Zone signed a new 15-year lease at the subject property in 2024.

- The lease has no landlord responsibilities and offers 2.00% annual increases throughout the base

term.
- In addition fo the 15-year base lease term, the tenant has three, five-year options to renew with ; - s _-
5 5 —n
the same rent increase structure annually. = — ﬂlm\ YT AR

. Corporate Guarantee (30+ Locations) & Personal Guarantee from Founder
- The Lease is backed by a corporate guarantee from the following companies:
- Never Grow Up, Inc. (17+ Locations and $30M+ YE 2024 Revenue)
- DTDMidTN (13+ Locations and $32M+ YE 2024 Revenue)
- Personal Guarantee from the Founder (Mid 8-Figure Net Worth)

Nashville MSA - 500%+ Population Growth Since 2000
- Spring Hill, located just 40 minutes south of Nashville, is a rapidly expanding suburban city within
the Nashville Metropolitan Statistical Area (MSA).
- Known as the epicenter of country music, the Nashville metro contains a population of about two
million within 14 counties.

- The population will increase at a faster pace than the nation over the next five years.

Over $107,000,000 Spent on Education and Daycare in a 5-Mile Radius
- Astrong focus on education and early childhood development can make a city more attractive to
businesses and skilled workers, contributing to overall economic growth.
- Participants in early childhood programs are more likely to enroll in college and potentially expe-

rience higher earnings in adulthood.

Demand For Child Care Remains Extremely Strong

- The U.S. child care market size was valued at USD 60.4 billion in 2022 and is expected to grow at
a compound annual growth rate (CAGR) of 4.18% from 2023 to 2030.

- The key factor driving the growth is the rising demand for early daycare & education services
with more parents returning to working in offices, the rising number of single & working mothers,
advancements in learning technologies for children, and the accessibility of government funding.

- The expenditure on daycare in the U.S. is very high. As per the cost of care survey facilitated by

the U.S. Department of Health and Human Services, the expenditure on these services reached

up to 7% of the household income in 2021.
- Families in the U.S. are willing to spend more on child care services, indicating the high service
demand in the US.
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WHY BUY A DAYCARE CENTER?

The U.S. child care market is expected to grow at a compound annual growth rate of 4.18%
from 2023 to 2030 and is expected to reach USD 83.6 billion by 2030.

The key factors driving the U.S. child care market growth include increasing government
funding for childcare, rising demand for daycare centers; and an increase in the number of

women employment.

The early education and daycare segment dominated the U.S. child care market with a
share of around 47% in 2022. This is attributable to the increase in the rising demand along

with the government funding to child care centers.

The market is benefiting from the advancement of learning technologies for children.
Educational tools like Starfall, based on advanced technology, are transforming the U.S.
childcare market by providing engaging activities and games for children to learn art, lan-

guages, and mathematics.

4.18% $60.4B 47%

Annvual
Growth

Expected Growth Rate
from 2023 to 2030

Industry Market
Share

Expected to Grow to U.S. ECE Segment
$83.6B by 2030 in 2022
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SITE PLAN




AERIAL OVERVIEW

SPRING HILL [T
MIDDLE SCHOOL
538 Students

- Spring Hill Manufacturing is the
largest GM facility in North America

- 5,000+ Employees

- 7.9 million sqft on 2,100 acres

- 700 of the acres are dedicated to
farming. An addition 100 acres are
dedicated to a wildlife habitat

U.S. Hwy 31

% 39,264 CPD

SPRING HILL

ELEMENTARY SCHOOL

445 Students

Subject
Property

MCDONALD’S ”

The Columns
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310 Units
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LONGVIEW
ELEMENTARY SCHOOL
681 Students

Spring Hill Village
Apartments
32 Units

The Grand Reserve

at Spring Hill
290 Units

Southaven at
Commonwealth
336 Units

8l =" FRESENIUS

v  KIDNEY CARE

Saturn Pkwy

= 33146 CPD

Kedron Rd

=% 11,221 cPD

Kre ounnm' @
roger
J Great Clips- "AWWie'

ZAXBY

ALLENDALE
ELEMENTARY SCHOOL
600 Students

FUTURE DEVELOPMENT i
+/- 8.05 Acres

Hathaway at
Kingsley Place

Port Royal 396 Units

at Spring Hill
169 Units

Walden Creek
468 Units

QJjanglel MCDONALD'S

(= .F WALGREENS

Z |dé BURGERKING

BO W waeece OReiny
. HOUSE.

WHITS @ "

FROZENCUSTARD o0y THIRD BANK
FAST PAGE HEALTH [0

The UPS Store &

WRIGHT
ELEMENTARY SCHOOL
605 Students




AERIAL OVERVIEW

The General Motors Spring Hill Assembly Plant (“the Plant” or “the Facility”) is
one of GM’s most significant U.S. manufacturing assets, located in the rapidly
growing Nashville metropolitan region. The Facility has served as a corner-
stone of GM’s North American production network for decades and has re-
cently undergone major modernization to support the company’s transition
toward electric vehicle (EV) manufacturing.

Site Characteristics
- Large-scale industrial campus with multiple production buildings
- Assembly operations, stamping, paint, general assembly, and powertrain components
- Adjacent Ultium Cells battery facility (joint venture), supporting GM’s EV strategy
-+ 7.9 million sqft on 2,100 acres
Core Capabilities . 5 Bt s e [ B e, ——
- High-volume automotive assembly T, sl ~ o ; _f. fr e *y ol Seflerper "““"Tr—- -L-h-.-_-_._ -
- EV Rlatform |n're‘grah'on ' ' . St B F ' ,__? Py o P «“d:‘ ""_gﬂ.ﬁx By - :
- Flexible production lines capable of supporting multiple vehicle types > ‘;I i
- Skilled union workforce with deep manufacturing experience

Town Center
Townhomes

NASHVILLE
34.6 Miles North
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AERIAL OVERVIEW
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EpucaTIONAL CHILD CARE

Town Center
Townhomes

DEMOGRAPHICS

: POPULATION (2024):
e - e R 8 1_Mile Radius 3,399
Villages at Spring b, ; — :
Hill Apartments o \- = \ B8 3-Mile Radius 33,149
176 Units x. g ; : -
5-Mile Radius 71,621

HOUSEHOLD INCOME (AVERAGE):
1-Mile Radius $116,912
3-Mile Radius $121,969

5-Mile Radius $128,808
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SLLLTL U T

TENANT PROFILE

UNITED STATES
POSTAL SERVICE
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TENANT PROFILE

The Learning Zone, a privately owned, award-winning pre-school, stands as a beacon of excel-
lence in the early childhood education industry. The unique educational experience, supported
by a research based curriculum, ensures holistic child development from infancy to preschool
years. Renowned for its commitment to high quality care, The Learning Zone transcends tradi-
tional daycare norms, nurturing young minds through an innovative, family-oriented approach,

and setting a new standard for preschool education.

With multiple locations in the Nashville, Tennessee area, and throughout Tennessee, as well as
in Huntsville, Alabama. They offer programs for children aged 6 weeks to 5 years, focusing on
early learning through a STEAM (Science, Technology, Engineering, Art, and Math) curriculum.
Learning Zone emphasizes imaginative play, hands-on interaction, and nurturing a child’s unique

potential.

Teachers are trained to provide age-appropriate lessons and activities that foster verbal com-
munication, problem-solving, scientific reasoning, and logical thought. They often operate in

modern, state-of-the-art facilities designed to support early learning.

The owner of The Learning Zone boasts and unparalleled track record in the industry and has
expanded his operations across three sister brands over the last two decades. Overseeing a
portfolio of more than 40 facilities, his remarkable history speaks volumes about his expertise,

having never closed a single location and maintaining all ownership corporately.

Company Type: Private
Website: https://www.learningzonechildcare.com/

20+ 100% Retention $10M+

. Rate
Years in

Operation Zero Locations Closed

Combined
EBITDA
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https://www.learningzonechildcare.com/

TENANT PROFILE

Tour Inside Propert

~

[l R AR
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https://my.matterport.com/show/?m=9yV7wACwjBp
https://vimeo.com/914964315/6dcc532330?ts=0&share=copy

PROPERTY PHOTOS
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AREA OVERVIEW

SPRING HILL

NASH

One of the fastest growing cities in Tennessee, Spring Hill is known for offering a mix of old and new.

Located just south of Nashville, between Franklin and Columbia, Spring Hill provides a convenient location for
businesses and residents looking to be close to major attractions and distribution channels.

Potential residents will find vast and rapidly expanding subdivisions and new commercial centers sprinkled
amongst historic properties and a Civil War battlefield.

The city of Spring Hill blends rustic Tennessee countryside and historic sites with specialty local shops and fun
activities, appealing o the interests of any visitor.

Explore the thriving community of today with charming storefronts, Southern eateries, and family-friendly at-
tractions; then step back into history to learn about the Battle of Spring Hill and its significance in the Civil War.
Amble through the backroads as you make your way to Spring Hill, which is just south of Franklin, and be sure

to make a stop in nearby Thompson’s Station.

VILLE
Known as the cultural epicenter of country music, the Nashville metro contains roughly 2.1 million residents
across 14 counties that span from highly urban to rural and sparsely populated.
Davidson is the most populous county, with about 755,000 people, and is home to a large portion of Nashville,
the capital city, which has over 727,000 residents.
The metro is located in the north-central portion of the state of Tennessee, in a topographical region called the
Central Basin.
The Cumberland River, which juts through the region, adds to the local economic base and enhances Nash-
ville’s quality of life.
Contributing to its economy, the metro has a strong intermodal infrastructure network, linking it to other
population hubs in the south, midwest and northeast. E-commerce is also a growing presence, with Amazon’s
Operations Center of Excellence in the metro.
Music may be an integral piece of Nashville’s cultural identity, the Music City has a lot more to offer, including
history, cuisine, professional sports, education institutions, natural beauty and Southern charm.
Music is alive not only at the Grand Ole Opry, but also at the Ryman Auditorium, Fontanel Mansion, Schermer-
horn Symphony Center and the Tennessee Performing Arts Center.
For country music fans, there is the Country Music Hall of Fame and Museum. Performing arts include the
Nashville Ballet, Nashville Symphony, Nashville Opera, Nashville Repertory Theatre, Nashville Children’s The-
atre and ACT 1 (Artist's Cooperative Theatre). Museums in the metro include the Tennessee State Museum, the

Vanderbilt University Fine Arts Gallery and Frist Art Museum.
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DEMOGRAPHICS

POPULATION 1-MILE 3-MILE 5-MILE
2010 Population 1,604 16,202 36,222
2020 Population 2,655 28,384 60,233
2024 Population 3,399 33,149 71,621
2029 Population 3,807 35,712 77,652 AREA SNAPSHOT
HOUSEHOLDS
2010 Households 687 5,756 12,471
2020 Households 1,080 9,946 21,076 Zgg&%—:lor\l (5-M|LE)
2024 Households 1,428 12,014 25,875
2029 Households 1,611 13,097 28,388
36,0 49,043
OWNER OCCUPIED HOUSING UNITS .‘ DA PRFULATION (EILE)
2010 Owner Occupied Housing Units 67.0% 76.2% 77.5%
2020 Owner Occupied Housing Units 74.2% 66.9% 70.4% / 9.8%
2024 Owner Occupied Housing Units 741% 66.2% 70.0% I I I POPULATION GROWTH (2023-2028)
2029 Owner Occupied Housing Units 74.0% 65.9% 69.8% .

$116,912

RENTER OCCUPIED HOUSING UNITS AVERAGE HOUSEHOLD INCOME (.I_MILE)

2010 Renter Occupied Housing Units 24.9% 16.8% 15.7%
2020 Renter Occupied Housing Units 20.9% 28.3% 25.4%
2024 Renter Occupied Housing Units 20.7% 28.8% 25.6%
2029 Renter Occupied Housing Units 20.8% 29.1% 257%
AVERAGE HOUSEHOLD INCOME $116,912 $121,969 $128,808
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