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14+ Years Remaining | 2.00% Annual Increases in Rent | BJ’s Wholesale Outparcel
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OFFERING MEMORANDUM

Marcus g Millicha

MELBOURNE, FLORIDA THE SULO GROUP




OFFERING SUMMARY

PROPERTY ADDRESS

Coastal Kids Academy
4950 Dairy Road
Melbourne, FL 32094

OFFERING SUMMARY

Price:

Cap Rate:

Net Operating Income:
Building Square Footage:
Year Built | Renovated:

Lot Size:

LEASE SUMMARY

Tenant:

Guaranty:

Lease Commencement:
Rent Commencement:
Lease Expiration:

Lease Term Remaining:
Lease Type:

Roof and Structure:
Rental Increases:
Renewal Options:

Right of First Refusal:
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$3,967,000
7.36%
$291,996
9,882 Sq Ft
2004 | 2021

+/- 0.92 Acres

4950 Dairy Rd, Inc.
Personal

6/1/2026

6/1/2026

5/31/2041

14+ Years

Absolute Net

Tenant Responsible
2.00% Annual Increases
Two, Five-Year

None

OPERATING DATA

Year Start Date End Date Annual Rent Cap Rate
1 6/1/2026 5/31/2027 $291,996 7.36%
2 6/1/2027 5/31/2028 $297,840 7.51%
3 6/1/2028 5/31/2029 $303,792 7.66%
4 6/1/2029 5/31/2030 $309,864 7.81%
5 6/1/2030 5/31/2031 $316,056 7.97%
6 6/1/2031 5/31/2032 $322,380 813%
7 6/1/2032 5/31/2033 $328,824 8.29%
8 6/1/2033 5/31/2034 $335,400 8.45%
9 6/1/2034 5/31/2035 $342,108 8.62%
10 6/1/2035 5/31/2036 $348,948 8.80%
1 6/1/2036 5/31/2037 $355,932 8.97%
12 6/1/2037 5/31/2038 $363,048 9.15%
13 6/1/2038 5/31/2039 $370,308 9.33%
14 6/1/2039 5/31/2040 $377,712 9.52%
15 6/1/2040 5/31/2041 $385,272 9.71%
16-20 (Option 1) 6/1/2026 5/31/2041 $392,977 9.91%
21-25 (Option 2) 6/1/2026 5/31/2041 $433,879 10.94%



INVESTMENT HIGHLIGHTS

« 14+ Years Remaining with 2.00% Annual Increases in Rent

Coastal Kids Academy signed a 15-year lease commencing in June of 2026, offering long-
term cash flow through 2041 with two, five-year extension options immediately following
the Base Term.

The lease is absolute net in nature, leaving the Landlord zero obligations with Tenant re-
sponsible for all maintenance, repair and replacement of the to the property.

2.00% annual rental increases provide contractual rent growth for the remainder of the

base lease term and the two, five-year option periods.

. High Traffic Outparcel to BJ's Wholesale Club with over 65,000 Cars Per Day

Per Placer.ai, this BJ's Wholesale Club has over 930,000 visitors annually, providing signifi-
cant traffic through the area.

This site also ranks #19 out of 41 in the state of FL.

There are combined traffic counts of over 65,000 cars per day along Palm Bay Rd and Dairy
Rd.

. Over $97,000,000 Spent on Education and Daycare in a 5-Mile Radius

A strong focus on education and early childhood development can make a city more at-
tractive to businesses and skilled workers, contributing to overall economic growth.
Participants in early childhood programs are more likely to enroll in college and potentially

experience higher earnings in adulthood.

. Demand For Child Care Remains Extremely Strong

The U.S. child care market size was valued at USD 60.4 billion in 2022 and is expected to
grow at a compound annual growth rate (CAGR) of 4.18% from 2023 to 2030.

The key factor driving the growth is the rising demand for early daycare & education ser-
vices with more parents returning to working in offices, the rising number of single & work-
ing mothers, advancements in learning technologies for children, and the accessibility of
government funding.

The expenditure on daycare in the U.S. is very high. As per the cost of care survey facilitated
by the U.S. Department of Health and Human Services, the expenditure on these services
reached up to 7% of the household income in 2021.

Families in the U.S. are willing to spend more on child care services, indicating the high

service demand in the U.S.
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WHY BUY A DAYCARE CENTER?

The U.S. child care market is expected to grow at a compound annual growth rate of
4.18% from 2023 to 2030 and is expected to reach USD 83.6 billion by 2030.

The key factors driving the U.S. child care market growth include increasing govern-
ment funding for childcare, rising demand for daycare centers; and an increase in

the number of women employment.

The early education and daycare segment dominated the U.S. child care market
with a share of around 47% in 2022. This is attributable to the increase in the rising

demand along with the government funding to child care centers.

The market is benefiting from the advancement of learning technologies for chil-
dren. Educational tools like Starfall, based on advanced technology, are transform-
ing the U.S. childcare market by providing engaging activities and games for chil-

dren to learn art, languages, and mathematics.

o |LI|I

4.18% $60.4B 47%

Annual Industry Market

Growth Share

Expected Growth Rate Expected to Grow to U.S. ECE Segment
from 2023 to 2030 $83.6B by 2030 in 2022
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SITE PLAN Gl
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AERIAL OVERVIEW
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AERIAL OVERVIEW
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- Handles nearly 58 million passengers annually

- The busiest airportin the state and the seventh-bus-
iest in the United States

- Over 160 non-stop domestic and international lo-
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- Processes about 710,000 to nearly 750,000 total passengers

o yearly
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- Connects to over 13 destinations across more than five air-
lines, with American Airlines and Delta being the main car-

F
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MELBOURNE ORLANDO
INTERNATIONAL AIRPORT




AREA OVERVIEW Sor

MELBOURNE
It sits astride the Indian River Lagoon, with a large portion of the city located on Florida's mainland,
and a portion located on a barrier island. The Indian River Lagoon separates the mainland from the
beachside barrier island.
The city of Melbourne is 70 miles southeast of Orlando and 180 miles north of Miami.
Melbourne is the economic engine of Brevard County, capitalizing on high-tech industries, location on
the Space Coast and our established relationships with the region’s educational and research leaders.
Melbourne’s historic downtowns provide ever increasing entertainment options and unique retail
choices.

Melbourne’s unparalleled natural amenities and a strong sense of community stewardship make the

KENNEDY SPACE CENTER VISITOR COMPLEX

city one of the best places to live, work and raise a family.

Visitors and residents alike can enjoy a host of activities four seasons long, including quaint down-
towns filled with shopping, arts, dining, and local theater; hiking or cycling on miles of trails; kayaking,
stand-up paddle boarding, sailing or boating on the scenic Indian River Lagoon; and surfing, fishing or
strolling beaches along the Atlantic.

Top local attractions include the Brevard Zoo, named one of the top 10 zoos in the United States by USA
Today, and Kennedy Space Center Visitor Complex, named one of the top 10 museums in the United
States by Trip Advisor.

Cruise-seekers need look no further than Port Canaveral, located just 20 minutes north of Melbourne.
One of the busiest cruise ports in the world, Port Canaveral is a hub for Disney, Norwegian, Royal Ca-
ribbean and Carnival cruise lines.

Historic Downtown Melbourne is a vibrant shopping and entertainment destination on Florida's Space

Coast. Home to unique stores like Downtown Divas, The Flop Shop, The Irish Shop, Indian River Soap,
and many more, you'll be able to find one-of-a-kind items and gifts. And while down there, enjoy a
meal at one of the 20 places to choose from.

Kennedy Space Center and Cape Canaveral Air Station are economic drivers, drawing companies such
as SpaceX and Boeing to the area, which creates many high-paying, technically skilled jobs.

Warm winter weather, sandy beaches, and an abundance of activities and attractions support a robust

tourism industry that brings in billions of dollars annually. f 3 & BREVARD ZOO

Wit Comaraton e ough et and

BREVARD ZOO
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DEMOGRAPHICS

POPULATION I-MILE ~ 3-MILE  5-MILE

2010 Population 7,632 66,595 125200

2020 Population 10082 77216 145178

2024 Population 10,828 81271 157,723

2029 Population 1,394 83,874 165222 AREA SNAPSHOT
HOUSEHOLDS

2010 Households 3725 28225 51,690 ... 157,723

2020 Households 4,812 32,451 59,032 '.‘ POPULATION [E=ILE)

2024 Households 5354 34908 65270

2029 Households 5636 36190 68529 '112. ® 157,022

.‘ DAYTIME POPULATION (5-MILE)
OWNER OCCUPIED HOUSING UNITS

2010 Owner Occupied Housing Units 44.7% 58.7% 59.2%
o,
2020 Owner Occupied Housing Units 47.6% 59.1% 61.4% 403 A)
I I POPULATION GROWTH (2024-2029)
2024 Owner Occupied Housing Units 46.9% 59.2% 62.0% |
2029 Owner Occupied Housing Units 46.7% 59.2% 62.2%

<$p $76,928

RENTER OCCUPIED HOUSING UNITS %’ AVERAGE HOUSEHOLD INCOME (1-MILE)
2010 Renter Occupied Housing Units 34.8% 27.6% 27.3%
2020 Renter Occupied Housing Units 38.8% 31.6% 29.7%
2024 Renter Occupied Housing Units 39.3% 31.5% 29.2%
2029 Renter Occupied Housing Units 39.4% 31.4% 29.0%
AVERAGE HOUSEHOLD INCOME $76,928  $87,017 $88,281
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CONFIDENTIALITY & DISCLAIMER

Kids,

'*—ﬁniuniy‘ f’

Exclusively Listed by:

Dominic Sulo

Senior Managing Director
CHICAGO OAKBROOK

Tel: (630) 570-2171
DSulo@marcusmillichap.com
License: IL 475134920

Broker of Record:

Ryan Nee

Fort Lauderdale, FL
Ryan.Nee@marcusmillichap.com
(954) 245-3400

License: BK3154667
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Information contained in the following Marketing Brochure is proprietary and strictly confidential. It is intended to be reviewed only by the party receiving it from Mar-
cus & Millichap Real Estate Investment Services of Florida, Inc. (“Marcus & Millichap”) and should not be made available to any other person or entity without the written
consent of Marcus & Millichap. This Marketing Brochure has been prepared to provide summary, unverified information to prospective purchasers, and to establish only
a preliminary level of interest in the subject property. The information contained herein is not a substitute for a thorough due diligence investigation. Marcus & Milli-
chap has not made any investigation, and makes no warranty or representation, with respect to the income or expenses for the subject property, the future projected
financial performance of the property, the size and square footage of the property and improvements, the presence or absence of contaminating substances, PCB's
or asbestos, the compliance with State and Federal regulations, the physical condition of the improvements thereon, or the financial condition or business prospects
of any tenant, or any tenant’s plans or intentions to continue its occupancy of the subject property. The information contained in this Marketing Brochure has been
obtained from sources we believe to be reliable; however, Marcus & Millichap has not The verified, and will not verify, any of the information contained herein, nor has
Marcus & Millichap conducted any investigation regarding these matters and makes no warranty or representation whatsoever regarding the accuracy or completeness
of the information provided. All potential buyers must take appropriate measures to verify all of the information set forth herein.

NON-ENDORSEMENT NOTICE

Marcus & Millichap is not affiliated with, sponsored by, or endorsed by any commercial tenant or lessee identified in this marketing package. The presence of any cor-
poration’s logo or name is not intended to indicate or imply affiliation with, or sponsorship or endorsement by, said corporation of Marcus & Millichap, its affiliates or
subsidiaries, or any agent, product, service, or commercial listing of Marcus & Millichap, and is solely included for the purpose of providing tenant lessee information
about this listing to prospective customers.

ALL PROPERTY SHOWINGS ARE BY APPOINTMENT ONLY. PLEASE CONSULT YOUR MARCUS & MILLICHAP AGENT FOR MORE DETAILS.

SPECIAL COVID-19 NOTICE

All potential buyers are strongly advised to take advantage of their opportunities and obligations to conduct thorough due diligence and seek expert opinions as they
may deem necessary, especially given the unpredictable changes resulting from the continuing COVID-19 pandemic. Marcus & Millichap has not been retained to
perform, and cannot conduct, due diligence on behalf of any prospective purchaser. Marcus & Millichap’s principal expertise is in marketing investment properties and
acting as intermediaries between buyers and sellers. Marcus & Millichap and its investment professionals cannot and will not act as lawyers, accountants, contractors,
or engineers. All potential buyers are admonished and advised to engage other professionals on legal issues, tax, regulatory, financial, and accounting matters, and for
questions involving the property’s physical condition or financial outlook. Projections and pro forma financial statements are not guarantees and, given the potential
volatility created by COVID-19, all potential buyers should be comfortable with and rely solely on their own projections, analyses, and decision-making.)

MARCUS & MILLICHAP HEREBY ADVISES ALL PROSPECTIVE PURCHASERS OF SINGLE TENANT NET LEASED PROPERTY AS FOLLOWS:

The information contained in this Marketing Brochure has been obtained from sources we believe to be reliable. However, Marcus & Millichap has not and will not verify
any of this information, nor has Marcus & Millichap conducted any investigation regarding these matters. Marcus & Millichap makes no guarantee, warranty or represen-
tation whatsoever about the accuracy or completeness of any information provided.

As the Buyer of a single tenant property, it is the Buyer’s responsibility to independently confirm the accuracy and completeness of all material information before
completing any purchase. This Marketing Brochure is not a substitute for your thorough due diligence investigation of this investment opportunity. Marcus & Millichap
expressly denies any obligation to conduct a due diligence examination of this Property for Buyer.

Any projections, opinions, assumptions or estimates used in this Marketing Brochure are for example only and do not represent the current or future performance of this
property. The value of a single tenant property to you depends on factors that should be evaluated by you and your tax, financial and legal advisors.

Buyer and Buyer’s tax, financial, legal, and construction advisors should conduct a careful, independent investigation of any single tenant property to determine to your
satisfaction with the suitability of the property for your needs.

Like all real estate investments, this investment carries significant risks. Buyer and Buyer's legal and financial advisors must request and carefully review all legal and
financial documents related to the property and tenant. While the tenant’s past performance at this or other locations is an important consideration, it is not a guar-
antee of future success. Similarly, the lease rate for some properties, including newly-constructed facilities or newly-acquired locations, may be set based on a tenant's
projected sales with little or no record of actual performance, or comparable rents for the area. Returns are not guaranteed; the tenant and any guarantors may fail
to pay the lease rent or property taxes, or may fail to comply with other material terms of the lease; cash flow may be interrupted in part or in whole due to market,
economic, environmental or other conditions. Regardless of tenant history and lease guarantees, Buyer is responsible for conducting his/her own investigation of all
matters affecting the intrinsic value of the property and the value of any long-term lease, including the likelihood of locating a replacement tenant if the current tenant
should default or abandon the property, and the lease terms that Buyer may be able to negotiate with a potential replacement tenant considering the location of the
property, and Buyer'’s legal ability to make alternate use of the property.

By accepting this Marketing Brochure you agree to release Marcus & Millichap Real Estate Investment Services and hold it harmless from any kind of claim, cost,
expense, or liability arising out of your investigation and/or purchase of this single tenant property.

This information has been secured from sources we believe to be reliable, but we make no representations or warranties, express or implied, as
to the accuracy of the information. References to square footage or age are approximate. Buyer must verify the information and bears all risk
for any inaccuracies. Marcus & Millichap is a service mark of Marcus & Millichap Real Estate Investment Services, Inc. © 2026 Marcus & Millichap.

All rights reserved. Activity ID: ZAH0670333



