RED LOBSTER

FRESH FISH - LIVE LOBSTER

Target Outparcel | Hard Corner at Stoplight Intersection - 45,000+ Cars Per Day | Strong Sales Performance with 6.00% Rent-to-Sales

OFFERING MEMORANDUM

Marcus g Millichap
BLAINE, MINNESOTA (MINNEAPOLIS MSA) THE SULO GROUP




RED LOBSTER

CONFIDENTIALITY & DISCLAIMER

Exclusively Listed by:
Information contained in the following Marketing Brochure is proprietary and strictly confidential. It is intended to be reviewed only by the party receiving it from
Marcus & Millichap and should not be made available to any other person or entity without the written consent of Marcus & Millichap. This Marketing Brochure has

Dominic Sulo been prepared to provide summary, unverified information to prospective purchasers, and to establish only a preliminary level of interest in the subject property. The
Senior Managing Director information contained herein is not a substitute for a thorough due diligence investigation. Marcus & Millichap has not made any investigation, and makes no warranty
CHICAGO OAKBROOK or representation, with respect to the income or expenses for the subject property, the future projected financial performance of the property, the size and square foot-

age of the property and improvements, the presence or absence of contaminating substances, PCB's or asbestos, the compliance with State and Federal regulations,
Tel: (630) 570-2171 the physical condition of the improvements thereon, or the financial condition or business prospects of any tenant, or any tenant’s plans or intentions to continue its
DSqu@ma rcusmillichap_com occupancy of the subject property. The information contained in this Marketing Brochure has been obtained from sources we believe to be reliable; however, Marcus &
License: IL 475134920 Millichap has not verified, and will not verify, any of the information contained herein, nor has Marcus & Millichap conducted any investigation regarding these matters

and makes no warranty or representation whatsoever regarding the accuracy or completeness of the information provided. All potential buyers must take appropriate
measures to verify all of the information set forth herein.

NON-ENDORSEMENT NOTICE

Co-Listed With: Marcus & Millichap is not affiliated with, sponsored by, or endorsed by any commercial tenant or lessee identified in this marketing package. The presence of any cor-

poration’s logo or name is not intended to indicate or imply affiliation with, or sponsorship or endorsement by, said corporation of Marcus & Millichap, its affiliates or
Kyle Stengle subsidiaries, or any agent, product, service, or commercial listing of Marcus & Millichap, and is solely included for the purpose of providing tenant lessee information
Senior Managing Director about this listing to prospective customers.

CHICAGO DOWNTOWN
Tel: (312) 327-5455

KStengle@marcusmillichap.com SPECIAL COVID-19 NOTICE
License: IL 75138461 All potential buyers are strongly advised to take advantage of their opportunities and obligations to conduct thorough due diligence and seek expert opinions as they

may deem necessary, especially given the unpredictable changes resulting from the continuing COVID-19 pandemic. Marcus & Millichap has not been retained to
perform, and cannot conduct, due diligence on behalf of any prospective purchaser. Marcus & Millichap’s principal expertise is in marketing investment properties and
acting as intermediaries between buyers and sellers. Marcus & Millichap and its investment professionals cannot and will not act as lawyers, accountants, contractors,
or engineers. All potential buyers are admonished and advised to engage other professionals on legal issues, tax, regulatory, financial, and accounting matters, and for
questions involving the property's physical condition or financial outlook. Projections and pro forma financial statements are not guarantees and, given the potential
volatility created by COVID-19, all potential buyers should be comfortable with and rely solely on their own projections, analyses, and decision-making.)

ALL PROPERTY SHOWINGS ARE BY APPOINTMENT ONLY. PLEASE CONSULT YOUR MARCUS & MILLICHAP AGENT FOR MORE DETAILS.

MARCUS & MILLICHAP HEREBY ADVISES ALL PROSPECTIVE PURCHASERS OF SINGLE TENANT NET LEASED PROPERTY AS FOLLOWS:

The information contained in this Marketing Brochure has been obtained from sources we believe to be reliable. However, Marcus & Millichap has not and will not verify
any of this information, nor has Marcus & Millichap conducted any investigation regarding these matters. Marcus & Millichap makes no guarantee, warranty or represen-
tation whatsoever about the accuracy or completeness of any information provided.

As the Buyer of a single tenant property, it is the Buyer's responsibility to independently confirm the accuracy and completeness of all material information before
completing any purchase. This Marketing Brochure is not a substitute for your thorough due diligence investigation of this investment opportunity. Marcus & Millichap
expressly denies any obligation to conduct a due diligence examination of this Property for Buyer.

Any projections, opinions, assumptions or estimates used in this Marketing Brochure are for example only and do not represent the current or future performmance of this
property. The value of a single tenant property to you depends on factors that should be evaluated by you and your tax, financial and legal advisors.
Buyer and Buyer’s tax, financial, legal, and construction advisors should conduct a careful, independent investigation of any single tenant property to determine to your
satisfaction with the suitability of the property for your needs.
Broker of Record:
Jon Ruzicka Like all real estate investments, this investment carries significant risks. Buyer and Buyer's legal and financial advisors must request and carefully review all legal and
. . financial documents related to the property and tenant. While the tenant’s past performance at this or other locations is an important consideration, it is not a guar-
Mlnneapolls, MN antee of future success. Similarl ies, i i - iliti - i i ]
X b ly, the lease rate for some properties, including newly-constructed facilities or newly-acquired locations, may be set based on a tenant's
License: 40583288 projected sales with little or no record of actual performance, or comparable rents for the area. Returns are not guaranteed; the tenant and any guarantors may fail
to pay the lease rent or property taxes, or may fail to comply with other material terms of the lease; cash flow may be interrupted in part or in whole due to market,
economic, environmental or other conditions. Regardless of tenant history and lease guarantees, Buyer is responsible for conducting his/her own investigation of all

Marcus & M”I'Chap matters affecting the intrinsic value of the property and the value of any long-term lease, including the likelihood of locating a replacement tenant if the current tenant
should default or abandon the property, and the lease terms that Buyer may be able to negotiate with a potential replacement tenant considering the location of the

Oa kbrook, IL property, and Buyer's legal ability to make alternate use of the property.

1 Mid America Plaza #200

Oakbrook Terrace, IL 60181 By accepting this Marketing Brochure you agree to release Marcus & Millichap Real Estate Investment Services and hold it harmless from any kind of claim, cost,

expense, or liability arising out of your investigation and/or purchase of this single tenant property.

P: +1 630-570-2200

This information has been secured from sources we believe to be reliable, but we make no representations or warranties, express or im-
plied, as to the accuracy of the information. References to square footage or age are approximate. Buyer must verify the information and

bears all risk for any inaccuracies. Marcus & Millichap is a service mark of Marcus & Millichap Real Estate Investment Services, Inc. © 2026
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OFFERING SUMMARY

RED LOBSTER

FRESH FISH - LIVE LOBSTER

PROPERTY ADDRESS

Red Lobster
8500 State Hwy 47
Blaine, MN 55433

OFFERING SUMMARY

Price:

Cap Rate:

Net Operating Income:
Building Square Footage:
Year Built | Renovated:

Lot Size:

LEASE SUMMARY

Tenant:

Guaranty:

Lease Commencement:
Rent Commencement:
Lease Expiration:

Lease Term Remaining:
Lease Type:

Roof and Structure:
Rental Increases:
Renewal Options:

Right of First Refusal:
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$3,072,000
7.00%
$215,000
7,095 Sq Ft
1980 | 2010

+/-2.02 Acres

Red Lobster Hospitality, LLC
Corporate

8/10/2017

10/1/2026

2/28/2035

8+ Years

Absolute Net

Tenant Responsible

2.00% Annually Starting in 2029
Four, Five-Year

None

OPERATING DATA

Year Start Date End Date Annual Rent Cap Rate
10-13 10/1/2026 6/30/2029 $215,000 7.00%
14 7/1/2029 6/30/2030 $219,300 7.14%
15 7/1/2030 6/30/2031 $223,686 7.28%
16 7/1/2031 6/30/2032 $228,160 7.43%
17 7/1/2032 6/30/2033 $232,723 7.58%
18 7/1/2033 6/30/2034 $237,377 7.73%
19 7/1/2034 2/28/2035 $242,125 7.88%
20-25 (Option 1) 3/1/2035 2/28/2040 $246,967 8.04%
26-30 (Option 2) 3/1/2040 2/28/2045 $272,672 8.88%
31-35 (Option 3) 3/1/2045 2/28/2050 $301,052 9.80%
36-40 (Option 4) 3/1/2050 2/28/2055 $332,386 10.82%



RED LOBSTER

INVESTMENT HIGHLIGHTS

«  Category Leader in Casual Dining Seafood
- As the largest seafood-focused casual dining chain in the United States, Red Lobster oc-
cupies a unique position within the restaurant industry with limited direct national com-

petition.

- Founded in 1968, Red Lobster has built a long operating track record spanning more than g s ey il 1 I | RED-LOBSTER
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five decades, demonstrating resilience through multiple economic cycles.
- Red Lobster is one of the most recognized and established seafood restaurant concepts
in North America, serving generations of consumers and maintaining strong nationwide

brand awareness.

«  Across the Street from Northtown Mall - 3,300,000 Visitors Annually

- Positioned directly across from Northtown Mall, a regional retail destination attracting 3+
million annual visitors per Placer.ai, providing significant consumer exposure and traffic
generation.

- Synergistic Location that benefits from destination-oriented shopping traffic generated
by surrounding national retailers, restaurants, and entertainment uses that collectively en-

hance customer draw to the immediate trade area.

. High Traffic Outparcel to Target with over 45,000 Cars Per Day
- Situated at a highly visible, signalized intersection with traffic counts exceeding 45,000 ve-
hicles per day, providing exceptional exposure to commmuters and consumers throughout
the day.
- Hard corner locations at signalized intersections are among the most sought-after retail
sites due to their visibility, ease of access, and sustained traffic patterns, supporting strong

tenant demand and long-term site relevance.

. Minneapolis MSA - Over 229,000 People in a 5-Mile Radius

- The Minneapolis-St. Paul metro consists of 16 counties in the southeastern portion of cen-
tral Minnesota. The metro has a population of more than 3.8 million people and covers
6,364 square miles.

- The metro’s diverse economic base includes 14 Fortune 500 companies, such as Target

Corp., Land O'Lakes, Best Buy, 3M Company, U.S. Bancorp and General Mills.
- Medical institutions, including the University of Minnesota and the nearby Mayo Clinic in

Rochester, underpin a growing biomedical research and development sector.
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AERIAL OVERVIEW
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RED LOBSTER
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RED LOBSTER

AERIAL OVERVIEW
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TENANT PROFILE

RED LOBSTER

FRESH FISH - LIVE LOBSTER

Rob Lobster is the world's largest casual seafood restaurant company, founded by
Bill Darden in Lakeland, Florida, in 1968. Headquartered in Orlando, Florida, the
chain operates over 500 locations and is famous for its signature Cheddar Bay Bis-

cuits, shrimp dishes, and seasonal events like Lobsterfest and Crabfest.

Known for its fresh seafood and endless Cheddar Bay Biscuits®. For over 50 years,
we've been serving coastal classics and taking pride in setting the table for our

guests’ favorite meals shared while celebrating occasions both big and small.

Red Lobster is an innovative, values-based company that focuses on providing
guests the ultimate seafood dining experience and continues to grow by focusing

on Great Seafood, Great People and Great Results.

At Red Lobster, we are focused on driving business momentum and sustainably
growing sales. In addition, we emphasize innovation and quality to ensure we satis-

fy guests to grow their loyalty and motivate them to return today and in the future.

Company Type: Private
Location: Orlando, Florida (500+ Locations)
Website: https://www.redlobster.com/

500+ 58+ 55,000+

Employees
Worldwide

Locations Years of
Worldwide Operating History
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RED LOBSTER

PROPERTY PHOTOS
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REGIONAL MAP

RED LOBSTER

FRESH FISH - LIVE LOBSTER
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- Handles over 37 million passengers annually, placing it among
the 20 busiest airports in North America.

- A major hub for Delta Air Lines and the base for Sun Country
Airlines.

- 167 nonstop destinations, including 135 domestic markets and
32 international markets across 25 countries.
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Subject Property
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MINNEAPOLIS
The Minneapolis-St. Paul metro consists of 16 counties in the southeastern portion of central Minneso-
ta. The metro has a population of more than 3.8 million people and covers 6,364 square miles.
Nearly 1,000 of Minnesota's 10,000 lakes are located within the metro, along with the Mississippi, Min-
nesota and St. Croix rivers. Along with Minnehaha Falls, and the Stone Arch Bridge.
Home to the Walker Art Center, the iconic Minneapolis Sculpture Garden (featuring the Spoonbridge
and Cherry), and the free Minneapolis Institute of Art.
The growing urban region is home to six professional sports teams: the Minnesota Vikings, the Minne-
sota Twins, the Minnesota Timberwolves, the Minnesota Lynx, the Minnesota Wild and the Minnesota
United.

e RS

College sports are enjoyed at the University of Minnesota — Twin Cities and St. Thomas campuses. i MINNEHAHA REGIONAL P-ARK
The metropolitan area is noted for its vast array of cultural amenities that contribute to a high quality
of life, including orchestras, art museums and gardens.

Strong arts education is supported by the Minneapolis College of Art and Design, the Children's The-
atre Company, MacPhail Center for Music and the Perpich Center for Arts Education.

Hitting up the high-end fashion boutiques, independent designers luxury shopping at Southdale Cen-
ter, outlets stores and discounts at Twin Cities Premium Outlets and even thrift shops.

Minneapolis has a world-class food scene praised globally as a culinary mosaic. Iconic local eats include
the cheese-stuffed Juicy Lucy burger, fresh walleye, and wild rice dishes, alongside massive vibrant
communities serving authentic Indigenous, East African, and Southeast Asian cuisines.

Northeast Minnesota is home to some of the state’'s most renowned wilderness areas, but the region’s
wildest place to explore may actually be the Lake Superior Zoo. Home to over 400 animals and 200
different species.

Brewgrass Fest: A lively, all-ages two-day bluegrass and craft beer celebration hosted annually by 56

Brewing in September.

ECONOMY
The metro’s diverse economic base includes 14 Fortune 500 companies, such as Target Corp., Land
O’Lakes, Best Buy, 3M Company, U.S. Bancorp and General Mills.
Medical institutions, including the University of Minnesota and the nearby Mayo Clinic in Rochester,
underpin a growing biomedical research and development sector.
Minneapolis, with its strong financial base, houses the Ninth Federal Reserve District overseeing Mon-

tana, North and South Dakota, Minnesota, and parts of Wisconsin and Michigan.

UNIVERSITY OF MINNESOTA
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RED LOBSTER

POPULATION 1-MILE 3-MILE
2010 Population 7,376 72,525
2020 Population 7,893 77,274
2024 Population 8,076 77,206
2029 Population 8,258 78,628
HOUSEHOLDS
2010 Households 3,032 27,848
2020 Households 3,160 28,994 229,1 82
' ' POPULATION (5-MILE)
2024 Households 3,328 30,346
2029 Households 3,417 31,052
%';’r.% 220,090
OWNER OCCUPIED HOUSING UNITS [ ) DAYTIME POPULATION (5-MILE]
2010 Owner Occupied Housing Units 67.4% 73.9%
2020 Owner Occupied Housing Units 65.2% 72.2% / 2 8%
L]
2024 Owner Occupied Housing Units 64.4% 72.5% - . I POPULATION GROWTH (2025-2030)
2029 Owner Occupied Housing Units 63.9% 72.5%
RENTER OCCUPIED HOUSING UNITS $86’897
AVERAGE HOUSEHOLD INCOME (1-MILE)
2010 Renter Occupied Housing Units 27.6% 22.0%
2020 Renter Occupied Housing Units 32.4% 25.2%
2024 Renter Occupied Housing Units 33.1% 24.9%
2029 Renter Occupied Housing Units 33.6% 24.9%
AVERAGE HOUSEHOLD INCOME $86,897 $101,696
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